
Controlled Assessment:  

understanding the media

In other words:

•	 You analyse media texts in order to understand how 
they were constructed. 

•	 Then you will be expected to construct or produce 
your own media text, either conforming to or 
subverting the codes and conventions you have 
analysed. 

•	 Once you have constructed your own media text you 
will need to evaluate it in the light of all your previous 
analysis.
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What is in the Controlled  
Assessment?
The three types of assignment
The Controlled Assessment is made up of three types of assignment that you 
will have to complete. These are:

1. Introduction to the media

2. Cross-media study

3. Practical Production and Evaluation

The assignments are designed to build upon each other and develop your 
media understanding, analysis and skills. They are all selected from banks of 
assignments.

Each of these assignments includes three tasks. In this chapter we are going to 
look at the three different assignment types, the tasks that each assignment 
could include and offer suggestions for areas of study and how you might 
complete the assignments.

APE: Analysis, Production and Evaluation
You are also going to be introduced to a way of responding to media 
assignments – APE. This is the method by which you will be expected to tackle 
all the assignments that you do. APE stands for Analysis, Production and 
Evaluation. 

TIP
You will be introduced to 
new terminology that you 
will be expected to use 
in both your writing and 
design tasks. You need 
to try to remember it and 
use it as often and as 
confidently as possible.

Key terms
Text This is not just 
the written word but 
a film text, radio text, 
etc.

Key terms
Codes and conventions  The things that 
make a piece of media what it is, i.e. the things 
that define it. For example, we associate 
horses, spurs, saloons and tumbleweed with 
Westerns and flashing lights, actors in shiny 
suits and lack of gravity with science fiction. 
Likewise, we associate a red top for the 
masthead, banner headlines and celebrity 
gossip with the popular tabloids.
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Assignment 1: Introduction to the media
Platforms and Key Concepts
For this introductory assignment, you are expected to focus on two of 
the Key Concepts: media language and audience (see page 186 for 
more detail on the Key Concepts). So, there will be plenty of opportunity 
for you to explore your chosen topics and really see how they work.

You will be expected to focus on one genre and platform in order 
to analyse existing texts and produce your own media text. Although 
you need to focus on media language and audiences as the primary 
concepts in this assignment, you are allowed to mention other Key 
Concepts if you need to.

Word count
You should only be writing about 500 words for this assignment, so it 
is important that you plan your response carefully in order to include 
everything you want to say within the word limit.

Assignment 2: Cross-media study
Platforms and Key Concepts
For this assignment you are going to look at a topic across two different 
media platforms. You will find another comprehensive ‘bank’ of 
assignments offered by the exam board and you will have to choose one 
of them. All four Key Concepts may be covered, but a particular focus 
on representation and institutions is required.

What is ‘cross-media’?
If you think about the world of the media you very rarely see something in just 
one medium. The news, for example, can be read in newspapers, watched on 
the television or Internet and listened to on the radio. You can even download 
a podcast and listen to it on your iPod or mobile phone. Films come out in the 
cinema and within months you can buy the DVD or even the game. 

That is what this assignment expects you to do – take a topic and investigate 
it across two media platforms. Whatever you choose for your cross-media 
platform assignment, it will be after some weeks of studying a topic.

Word count
You should only be writing about 800 words for this assignment. 

Key terms
Media language This is not 
necessarily written or even 
spoken language but the way 
we ‘read’ images and sounds 
and the way things in the 
media are constructed.

Audience People who are 
reading, looking at, listening to 
or using a media text.

Genre A type of media text 
(programme, film, popular 
music, etc.) with certain 
predictable characteristics. 

Platform This is how 
the form is delivered – so 
newspapers and magazines 
are print platforms and 
television is a moving image 
platform.

Key terms
Representation How people, places, 
events or ideas are represented or portrayed 
to audiences in media texts. Sometimes 
this is simplistically through stereotypes so 
the audience can see immediately what is 
meant, and sometimes the meanings are 
less obvious.

Key terms
Institutions All media is 
constructed. ‘Institution’ is the 
term given to the organisations 
that make the media we 
consume. It could also cover the 
organisations that control and 
regulate the media.
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Assignment 3: Practical Production and 
Evaluation
Key Concepts
Your third Controlled Assessment is the Practical Production. This piece of 
work is designed to show what you have learned by studying for the first two 
assignments. You are expected to consider all four Key Concepts: media 
language, institution, audience and representation, and carry your planning 
tasks through to completion. 

You are going to be tested on Assessment Objectives 3 and 4 (see page 1) 
so the production planning, the production itself and the evaluation are 
important!

You are going to be tested on your ability to conform to the appropriate codes 
and conventions as well as show your creativity and imagination. 

Groups or individual?
You can work as part of a small group for this assignment (after all, in the real 
media world, media texts are rarely created and produced by one person). 
However, before you begin, you must think very carefully about the make-up 
of the group and how well you will work together. Your GCSE depends on the 
success of this production and you have to be able to rely on the rest of your 
group and they have to be able to rely on you.

All the way through this production you need to keep a careful record of the 
plans you make and the decisions you take, as the process of completing this 
assignment is very important.

Research
Once you have decided on your Practical Production topic, you have to begin 
by completing research into that topic. You will need to show that you have 
understood the appropriate codes and conventions, the institutions, the 
audiences and the representation involved in creating the media text. This 
means the deconstruction of at least two texts similar to the one you want to 
create. 

Planning
The research stage is followed by the pre-production, or planning, stage. This 
is where you make all the plans or mock-ups of the final production piece or 
storyboards for any moving image work you intend to do. You should keep 
all relevant planning to include in your folder, but stick to a maximum of 12 
planning pages. 

Evaluation
When the production is finished, you need to evaluate 
what you have done in light of the earlier analysis.

Word count
You should only be writing about 1000 words for the 
evaluation. 

TIP
Don’t tackle assignments 
where you need to be really 
clever with a video camera 
if you are not confident 
with a camera or computer 
editing software. Always 
work to your strengths. 

Key terms
Deconstruction  
Taking a media 
product apart to see 
how it works and how 
it is constructed. 
It is more than just 
analysis.

TIP
The production itself must keep as closely as possible 
to the established codes and conventions unless 
you deliberately decide to subvert them. It is no good 
establishing that magazines are printed on glossy paper 
in columns with photographs and colour if you then 
produce a handwritten piece of writing in continuous 
prose with a sketch to represent the image.
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Sample Controlled Assessment assignments
Read the following assignment tasks then study the sample student answers and examiner 
comments on pages 196–201.

Note: the sample answers are written by different students and not all of the Tasks are illustrated here.

Sample assignment 1: Introduction to the media – radio
Explore the language of a talk-based community radio extract and how it meets its audience’s 
expectations.

Task 1
Deconstruct a community radio programme of no more than 1 hour. Focus on the careful analysis 
of a 10-minute extract and how it appeals to the target audience. You should consider: 

•	 scheduling
•	 presenters	(style	and	tone)	
•	 output	(interviews,	chat,	topics,	advertising,	quizzes,	etc.)	
•	 audience	expectations
•	 relevant	codes	and	conventions	(bedding,	jingles,	voice-overs,	etc.).

You need to explain your use of media language and how your production will appeal to your 
target audience.

Task 2

Create a 1-hour schedule for a community-based radio station meeting the audience’s needs.

Sample assignment 2: Cross-media study – advertising:
Investigate	how	healthy	eating	for	children	is	marketed.

Task 1
Analyse	examples	of	existing	advertising	of	healthy-eating	products	on	the	television	and	in	
magazines.	You	need	to	consider:

•	 channel	or	publication	including	timing	if	relevant
•	 dominance of producer
•	 key slogans or logos
•	 main image or text – selection of focus
•	 style and tone.
Remember that you need to draw some conclusions from your findings.

Task 2
Design	a	storyboard	for	a	television	advertisement	for	a	new	healthy-eating	product	and	a	print-
based	advertisement	for	the	same	product.	Explain	where	and	when	the	television	advertisement	
would	appear	and	where	the	print	advertisement	would	feature.

Grade Studio
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Sample student answers

Sample assignment 1: Introduction to the 
media – radio

Examiner’s comment

This extract is a basic introduction to 

an assignment. The student has tried to 

provide	some	structure	by	writing	an	

introduction to say what he is doing his 

assignment on. In this case it is radio 

and,	in	particular,	community	radio.

He	is	using	bullet	points,	which	is	a	

useful	way	of	providing	information	

and	evidence	of	knowledge	and	

understanding. If he had explained the 

differences	between	local,	national	and	

community	radio	stations,	and	given	

examples	of	each,	this	would	have	

shown deeper understanding. 

He has stated that you can listen to 

radio	on	the	move	–	what	exactly	does	

this mean? He also talks about there 

being	no	images	and	having	to	listen	

and	people	on	the	radio	having	to	

speak	clearly.	These	points	should	have	

been	linked	to	explain	the	conventions	

of radio.

This student answer continues with 

a fairly solid analysis of the schedule 

from Radio DGH and the bullet-point 

introduction	shows	some	evidence	

of pre-production work and research. 

What is lacking is the close link with 

the target audience.

Extract from a student’s answer:

Task 1

Radio: radio is the medium of sound.
•	 You	can	have	local	radio	or	national	radio	or	

community	radio.
•	 You	can	listen	to	radio	on	the	move.
•	 You	have	to	listen	to	radio	because	there	are	no	

images.
•	 People	on	the	radio	have	to	speak	clearly.
•	 Radio	has	been	around	since	the	1920s.
I	am	going	to	investigate	community	radio.	
Community	radio	is	radio	for	a	special	band	of	
people	like	shoppers	or	football	fans	or	people	in	
hospital.
Eastbourne	District	Hospital	has	its	own	radio	
station	for	the	patients	–	Radio	DGH.	

196

This is typical of a grade C 
response.

10 Controlled Assessment: understanding the media
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Examiner’s comment

This is a typical grade 

A response. Look how 

the detail explains 

what she intends 

to happen in this 

extract of an example 

schedule.

The schedule shows 

she understands the 

terminology relating 

to the medium 

(signposting,	flagging,	

V/O)	and	more	

importantly she has 

used it appropriately! 

She shows she has a 

clear understanding 

of the codes and 

conventions	of	radio	

scheduling. She has 

paid attention to 

timing,	in	seconds	

not	minutes,	and	has	

shown she has a clear 

understanding of her 

target audience by 

including the kinds of 

thing they are going 

to be interested in. 

197Grade Studio

Extract from student’s schedule

Timing Running time

21.00 Intro:	DJ	Jay	welcomes	
listeners	to	the	Teen	Hour:	
“Welcome	to	tonight’s	‘Mood	
Hour’.	Tonight	we	have	on	our	
show	the	latest	celebrity	
gossip,	what’s	hot	on	the	box,	
the	Bollywood	latest,	special	
guests,	music,	music,	music	and	
lots	more.	We	have		our	usual	
competitions	and	a	chance	to	
win	a	month	pass	at	any	of	the	
Redwood	Leisure	centres	in	the	
area	...	First	we	have	…”

Previous	track	plays	out	
V/O	of	DJ	introducing	
programme. 
Signposting	what	is	to	come	
in	the	hour.	Tone	is	upbeat	
and	chatty.	There	is	a	music	
bed	playing	recognisable	
Asian	music.

21.01

21.01 Track	1 V/O	intro	as	first	track	is	
played 21.05

21.05 DJ	Jay:	“Our	first	guest	this	
evening	needs	no	introduction,	
but	I’ll	do	it	anyway	in	case	
any	of	you	have	been	visiting	
another	planet	recently!	…”

Begins V/O ono outro of 
last	track.	Chart	topping	
track	of	guest	played	in	
the	background	as	DJ	Jay	
introduces	the	first	guest	
of	the	evening. 21.09

21.09 Channel	Jingle 
 
 

This	is	the	Mood	Hour	on	Asian	
fm	on	87.7	fm	sponsored	by	
Redwood	Leisure.	The	time	is	
just	coming	up	to	9.10	and	
coming	up	on	the	show	tonight	
is	a	whole	bunch	of	goodies	
and	you	don’t	get	better	than	
this	…	Walk	My	Way	by	Karina	
Khan.

Pre-recorded	jingle	–	female	
voice:	announces	channel	
and	wave	band	“bringing	you	
all	you	need”

Plug	for	the	sponsers	and	
flagging	up	name	check.

Guest’s	latest	release	
begins	to	play

21.14

21.14 DJ	Jay:	“I’m	talking	to	Karina	
Kahn	and	that	was	her	latest	
hit	single.	Tell	me	Karina	…

Continues	to	interviews	
Karina	Kahn	about	her	tour	
and	latest	release.	Asks	her	
to	remember	her	childhood.

21.14 Karina	Kahn	talks	and	is	
questioned	by	DJ	Jay	about	
childhood	memories	–	some	
upsetting	memories	mentioned.	
Karina’s	voice	begins	to	break. 
DJ	Jay:	“We	will	be	back	with	
Karina	in	a	moment	but	first	a	
bit	of	…”

Cue	for	main	topic	of	the	
evening 
‘Childhood	memories’. 
 
 
v 
V/O	as	second	track	plays	
… 21.21

21.14 Track	2 21.25

Task 2
Extract from a student’s answer.

This is typical of a grade A 
response.
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Sample assignment 2: Cross-media study – advertising

Task 1
(The	storyboard)	
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Examiner’s comment

The storyboard shows understanding 

of	the	codes,	conventions	and	

terminology of storyboarding. It would 

be	improved	if	he	investigated	the	rules	

and	regulations	surrounding	advertising	

and what they can and can’t say.

The	print	advertisement	also	

demonstrates the appropriate 

conventions.	In	other	words	it	does	

what it sets out to do – promote a 

healthy drink. There is a clear link 

between the two pieces because the 

audience would recognise the main 

character,	the	logo,	the	colour	scheme	

and the style. 

Task 2 

(The	explanation)	

The	storyboard	would	have	two	main	characters	
that	would	appear	in	all	the	adverts.	The	‘Winner’	
is	easily	identifiable	just	like	Fido	Dido	in	the	7UP	
adverts.	He	wins	all	the	races	on	the	track	and	in	
the	pool	–	there	could	be	more	adverts	with	him	
scoring	goals	in	football	matches.	He	is	then	seen	
drinking	from	a	can	of	Webster’s	Fruit	Juice	which	
says	that	if	you	drink	this	drink	you	will	improve	
your	skills	and	get	the	girls.
The	advert	for	the	magazine	has	the	same	two	
characters	and	these	show	scenes	from	the	
television	adverts.
In	all	the	ads	they	will	be	black	and	white	like	
cartoon	drawings	except	for	the	can	which	will	
always	be	coloured	bright	green	to	make	it	stand	
out	and	be	noticed.

This is a typical grade C 
response.

Grade Studio

0.12

0.16

A WINNING 
FORMULA

… whatever 
you are doing

real fruit
real taste

cut

C. U. on 
can

E. C. U. on 
can

To be shown on prime-time terrestrial and satellite channels mid-week 

and Saturdays before, during and after sports programmes.

Chart music softer 
V/O music repeats 
words as they fade up on 
screen

Real fruit
Real taste
Appear one after the 
other – can revolves to 
show label
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Now	read	sample	assignment	3	below.	Then	read	the	sample	student	response	to	Task	2b,	
together	with	the	examiner’s	comments	(on	page	201).

Sample assignment 3: Practical Production and evaluation
Produce a campaign to promote a new band.

Task 1a: pre-production
Select a band or artist you want to base your work on. Research and analyse as much 
promotional	material	as	possible	for	that	band,	including	posters,	magazine	or	newspaper	
articles,	television	appearances,	gig	venues,	etc.	You	need	to	consider:

•	 different	codes	and	conventions
•	 appeal to audiences
•	 producers
•	 representational issues.

Task 1b:
You now need to re-launch an existing band or create a new band in the same style and genre 
of	music	as	your	research.	Produce	mock-ups	of	at	least	four	different	promotional	techniques.	
These	could	be	selected	from:	posters	or	CD	design,	magazine	features,	music	video	extracts,	
web	site	home	pages,	an	advertisement	for	a	performance	etc.	Pay	particular	attention	to	how	
the band will be represented and how they will appeal to their target audience.

Task 2a:
Create	the	final	versions	of	your	four	selected	promotional	techniques	using	appropriate	
technology.

Task 2b: Evaluate your production
•	 How	does	your	promotional	package	conform	or	subvert	existing	promotional	packages?
•	 How far does your promotional package emulate the work of existing Artist and Repertoire 
(A	and	R)	divisions	within	record	companies?

•	 How will the promotional package meet the needs and expectations of the target audience?
•	 How clear is the representation of your band and how has this been highlighted?
•	 How	have	any	other	necessary	considerations	been	met?	E.g.	regulations,	parental	advisory	
advice	etc.

200 10 Controlled Assessment: understanding the media
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Task 2b
Evaluate	your	production.

Examiner’s comment

This	is	the	evaluation	part	of	

Assessment	Objective	4;	her	production	

work would also be considered. 

The	student’s	evaluation	is	a	little	

formulaic but she has clearly related 

her production to the research she 

has	previously	undertaken.	She	is	

focusing on the concepts and the target 

audience and highlighting the parts 

which deal with this. 

Task 2b
Extract from a student’s answer

I	set	out	to	produce	a	promotional	package	for	a	
new	star,	Amber	Light,	using	the	knowledge	gained	
from	deconstructing	the	promotional	material	
available	for	Beyonce.
The	promotional	package	I	have	designed	would	
attract	new	and	existing	audiences	for	my	star.	
It	includes	material	that	fans	would	expect	to	
see	such	as	CD	releases,	websites	and	posters	
and	also	offers	chances	of	publicity	that	would	
attract	new	fans,	such	as	the	magazine	article	in	
a	magazine	that	potential	fans	might	read.
I	have	produced	a	promotional	package	that	
conforms	to	the	appropriate	codes	and	
conventions	of	CD	covers,	posters,	websites	and	
magazine	articles.	They	would	be	recognisable	to	
anyone	looking	at	them.
I	have	tried	to	make	the	image	of	Amber	Light	
look	moody	and	sexy	as	this	is	a	popular	
representation	for	female	stars.	The	background	I	
have	chosen	suggests	a	wild	side	to	her	character.	
She	is	posing	in	a	mass	of	undergrowth.	I	would	
have	preferred	a	jungle	background	but	couldn’t	
make	it	look	realistic.	I	have	used	a	brown/gold	
colour	for	her	name	and	for	the	writing	on	the	CD	
cover	as	this	also	represents	her	name.
The	target	audience	for	the	promotional	package	
is	going	to	be	15–25-year-olds	as	the	music	
style	is	popular	with	them.	

201

This extract is typical of a grade 
A response.

Grade Studio
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Improving Practical  
Production work
As well as providing an enjoyable opportunity to get behind a video camera or 
organise your own fashion shoot, the Practical Production should help you to 
learn more about the way the media work. You may have written about films, 
radio programmes or magazines for your coursework. Making a version of one 
of these for yourself should show you useful things about the way these media 
texts work.

Whatever type of Practical Production you choose, there are three key words 
you need to remember: organisation, organisation and organisation! Without 
a clear plan of attack you will soon get frustrated and your work will not do you 
justice. This unit will help you to get the most from the Practical Production by 
making you think like a professional. 

When you plan your work, think of the three stages used by the media industry:

1. Pre-production – all your research and planning

2. Production – using technology to collect the material you need to get your 
film, magazine or radio programme made

3. Post-production – assembling all the photos, recordings and interviews 
into a finished product and evaluation of the product

What follows are a few lists of useful things for you to do, which should help 
improve your Practical Production and therefore your marks.

Ten things to improve the analysis  
and evaluation of your work
The analysis and evaluation form an important part of the work you will do and 
of your marks. If you are working in a group, it is doubly important because it 
will show the individual contribution you made towards the work. 

The written evaluation must include:

1. A clear opening explanation of what you were intending to produce and the 
target audience at whom you aimed your production.

2. Some evidence that you have thought about, and researched, your target 
audience and the ‘market’ for your product.

3. Your own comments on the decisions that were made at each stage of 
production and why those decisions were made. For example, if you had 
three video sequences of a particular section of your film and only chose 
one to include in the final edit, why were the other two rejected? These 
comments on the decision-making process will be important for your 
teacher when the marks are being given because it shows how much you 
have learned from doing the production work.

4. In a group production, a clear account of all the things you were responsible 
for.

5. Links between your product and professionally produced work of a similar 
nature. How and why is yours different?
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6. References to the Key Concepts – make these as often as possible.

7. A final evaluation of the completed production.

8. An appendix to your written piece that includes pre-production work such 
as storyboards, questionnaires, scripts and work schedules.

 You should not include:

9. A string of excuses about your teacher failing to give you the right camera/
computer/battery.

10. A minute-by-minute account of every button that was pushed and tripod 
that was carried – what examiners call the ‘dear Diary’ approach. You only 
have 1000 words and this is not enough to waste describing unimportant 
details.

Ten things to do when making a video
1. Always produce a script or storyboard: never ‘make it up as you go 
along’ while out on the shoot.
Unless you have planned what you intend to shoot, you will waste a lot of 
time and forget things. Pre-planning may not be exciting, but without it you’re 
doomed to produce a half-baked video.

2. Always shoot more than the number of shots which appear on your 
storyboard.
You will need all sorts of other material to use when it comes to the edit, so make 
sure you give yourself enough choice. Make sure you have enough ‘establishing’ 
long shots to show the location to your viewer. Try shooting the same thing in 
mid shot and also in close-up so you can see which is most effective later when 
slipped in between shots on either side in the edit. As a rule of thumb, shoot four 
times as much material as you will actually use in the edit.

3. At all costs, avoid ‘real-time filming’.
Whatever you are filming, it should be broken down into a series of individual 
shots. Don’t try to cover the whole of a chase sequence by running behind 
the actors with the camera rolling, hoping for the best. Take three or four 
points along the route of the chase, set up the camera and let your actors run 
through the shot without the camera moving.

4. Do not use the zoom… 
… unless you have a VERY good reason to. Use the zoom to compose the 
shot. Far too many students have their characters’ faces whooshing up into 
badly framed close-up, making the viewer feel queasy and distracting their 
attention.

5. Do not use the endless slow pan.
We’ve all seen (and maybe even taken) that lo-o-o-ng, sl-o-o-ow pan following 
a character across a scene, sending us slowly to sleep before they finally reach 
the door and go through it. Don’t bother to pan – just frame up on the door, let 
them walk into shot, open it and cut as they start to close it.
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6. Do not ‘hosepipe’ the camera all over the place.
When they start out, all amateurs use the camera as an extension to their eye. 
If they have a cathedral in front of them they just waggle the camera up and 
down and sideways in the hope that we will see the whole building. It’s called 
‘hosepiping’ because the end result is about as controlled as a hosepipe not 
being held when the tap is turned on: it lurches around randomly for no good 
reason. Decide on some key things in your scene and take individual shots of 
them with the camera still on the tripod.

7. Do not shoot into the light.

Unless you want a silhouette (and, realistically, most of the time you don’t 
because you can’t tell anything about the character), don’t stand your actor 
in front of a window and shoot into the light. Even on the dullest of days, it will 
be much brighter outside than inside and all the things you don’t want the 
audience to see will be perfectly lit and all the things you do want them to see 
will be pitch black.

8. Do not forget all about the sound when shooting.
There’s a good reason why film crews spend ages waiting for the sound recordist 
to get the microphones in position and sound levels right. It’s because if an actor 
or presenter is speaking, it is good to hear what they say clearly rather than strain 
to pick up a tiny voice being drowned out by all sorts of other noises. Video is a 
two-medium media: pictures and sound. Both are equally important so make 
sure you use microphones to pick up actors’ or presenters’ voices.

9. Do not include every visual effect in the editing software package.
Imagine how tedious it would be if every time the shot changed in Eastenders, 
they used a different starburst or tumbling box wipe dissolve. It would 
interfere with the storytelling. Unless you want the viewer to notice that you 
are changing shot (and most of the time you don’t), just use a simple cut.

10. Do not use the first bit of music from the iTunes library which 
comes to hand.
The music you use must be just right for the scene because, if it isn’t, the 
audience might laugh at the moment you thought was deeply sad – music is 
very powerful. Spend time trying out different tracks to see what effect they 
have on the meaning of the sequence. Do notice the word ‘sequence’ here. 
Don’t try to add different bits of music to each individual shot.

How to make a success of a photo shoot
If you are making a print-based practical production, the photography will 
be crucial to the success of the finished product. For a professional fashion/
advertisement shoot there will be a number of people involved:
•	 art director (in overall charge of the shoot) 
•	 photographer (takes the photograph and makes suggestions to the art 

director) 
•	 two or three photographer’s assistants to carry gear and set up lights
•	 stylist (to supervise costume and make-up) 
•	 the client or their representative (to check they are happy with what is 

being photographed) 
•	 the model or models.
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When posing any models for each photograph, use the 
following checklist:

1. Posture: how will I pose the model? Lazing on a sofa 
will give a relaxed feel to the image; sitting upright in 
an office chair will give a more formal feel.

2. Facial expression: do I want to create a moody look 
or do I want a happy, relaxed feel to the shot?

3. Costume: what someone wears tells other people a great deal about 
them. Make sure that each piece of your model’s clothing has been 
selected to get across the chosen image. 

4. Setting: think about the message that the setting of your shot will 
convey. Is the school playing field really the best setting for your jeans 
advertisement – or have you just gone there because it is easy? Make sure 
there is nothing in the background of your shot you don’t want to be there!

5. Props: make sure your props fit with the connotations you are trying to set 
up in the audience’s mind. Is your teacher’s N-reg Fiesta going to add to the 
‘cool image’ you are trying to create?

Once you have sorted out all of the things on your checklist, your next job is to 
compose them within the frame of your camera. Although there are no hard 
and fast rules about what makes a good photograph, the following composition 
guidelines might offer you a starting point for making interesting images.

If the team get three or four really good photos at the end of the shoot, they 
will be pleased with themselves. 

You will probably have a much smaller crew, but you should certainly involve 
more than one perso n. Above all, you need to look at every single detail of the 
images that you take to make sure that the photograph is conveying exactly 
the right message to your audience.

Ten tips on posing your model

Examiner’s tip
In the External 
Assessment,	
understanding the 
institution	improves	
your marks. This 
section clearly 
illustrates the ‘crew’ 
involved	in	production.

Grade
Studio
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6. Using thirds: where will you place significant elements in your picture? 
Research has shown that viewer’s look first at the human face – especially the 
eyes – and any points of high contrast. Photographers often talk about the 
principle of thirds. When looking through the viewfinders of their cameras, they 
imagine a grid formed by two vertical and two horizontal lines which divide the 
picture into thirds. They then place key elements of the composition, often 
using a third to two-thirds proportion. Look at  photograph A below and think 
about the way it has used thirds for its composition.

7. Lines of movement: photographs 
are often thought to have a stronger 
composition if the objects in them 
are seen as ‘moving into’ the picture 
(photograph B) or looking into the open 
space of the picture.

8. Diagonals and horizontals: diagonal 
lines in compositions are said to be more 
dynamic than horizontal ones. How have 
lines been used in the composition of 
photograph C opposite?

9. Angle: most photographs are taken at 
eye level. Taking them from above or 
below your subject can be another way 
of creating visual impact. Look at the way 
this has been used by the photographer 
of photograph D opposite.

10. Light: getting the lighting right can mean more than just making sure there 
is enough light. The factors mentioned for video production on page 208 
apply equally to lighting for a still photograph. Strong sunlight coming 
through the arches adds to the composition of photograph E opposite.

A

B

:
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Five ways to  
improve page layout
If you are working on a print-based 
publication like a magazine, or designing 
a poster, you need to be thinking about 
the appropriateness of your design for 
your intended audience, as well as how 
to grab and keep a reader’s attention. 
Graphic design is changing all the time 
as the creative people who work in 
advertising agencies constantly try to 
stay at the cutting edge of fashion.

The following tips should help you 
produce more effective layouts: 

1. Look at a wide range of different 
publications and make notes of layout features  
which you think would be good to incorporate in  
your production.

2. Use a page grid to help you in your page design, even 
if you decide to break out of it. This is how all page 
designs in professional publications start out. It gives a 
starting point onto which the design can be plotted.

3. The various parts of the design do not have to be 
straight or orderly. Scattered letters can add to the 
dynamic look of the page. However, if you are using 
straight lines and columns, make sure they are just that!

4. Use white (or blank) space. It can provide contrast in 
your design. If everything is spaced out evenly it can 
look bland and uninteresting.

5. Titles set on a diagonal can add emphasis and look 
more dynamic.

C

D

Improving Practical Production work

E
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Sample assignments
What is in this section?
This section gives you further examples of Controlled Assessment 
assignments that you could actually complete and submit. To give you some 
choice, and to show the variety of assignments you might do, there are more 
assignments here than you would actually use. These are just examples and 
your teacher will decide whether and how to adapt these materials to suit the 
AQA assessment requirements. 

Assignment 1: Introduction to the media –  
print-based advertising
Investigate how print-based advertising reaches its target audience.

Primary concepts: Media language and Audience
Secondary concepts: Institution and Representation

Task 1 AO2
Analyse two print-based advertisements for a similar product.  
You should focus on:

•	 positioning – image and text
•	 mise-en-scène
•	 text – font and size
•	 target audience.
•	 colour – lighting and shade

Examiner’s tip
To help you with these 
assignments,	use	the	
‘Tips for success’ in 
the Grade Studio 
that follows these 
assignments,	on	 
page 216.

Grade
Studio

Photographer: John Short Stylist: Chrissie Macdonald
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Remember you are analysing, so you need to offer explanations about why 
and how these things attract the target audience. You also need to explain 
your use of media language. You could use the two advertisements opposite 
and above or find two of your own.

Task 2 AO3
Design your own print-based advertisement for a similar product, targeting a 
specific audience.
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Assignment 1: Introduction to the media –  
children’s comics
Investigate the way children’s comics attract an audience.

Primary concepts: Media language and Audience
Secondary concepts: Institution and Representation

Task 1  AO2

Analyse the front covers of two different comics for two different audiences. 
You need to focus on:

•	 title, price and publishing schedule (weekly or monthly)
•	 layout – splash or panel
•	 content – character or special feature
•	 colour
•	 special offers/cover mounts.

You need to explain your use of media language. What do these things tell you 
about the intended audience?

You could use the two comic front covers below and opposite or find two of 
your own.
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Task 2 AO3

Design the front cover for a new children’s comic.
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Assignment 2: Cross-media study - news
Explore how news is broadcast across two different media platforms.

Primary concepts: Institution and Representation
Secondary concepts: Media language and Audience

Task 1  AO2
Analyse any television news broadcast or radio news broadcast. Focus on the 
first 5 minutes of the programme. You should consider:

•	 scheduling

•	 channel/station

•	 style and tone

•	 news selection and sequencing

•	 use of relevant codes and conventions.

Analyse a newspaper which is published on the same day as your television 
or radio broadcast. Focus on the front page and at least one other page. You 
should consider:

•	 type of newspaper (tabloid/broadsheet, quality/popular, etc.)

•	 style and tone

•	 news selection and layout

•	 use of image/font/juxtaposition.

Task 2 AO3
Design a mock-up front page for a contrasting newspaper and a storyboard/
script for a 60-second news bulletin for radio or television for the same day’s 
news.

Assignment 2: Cross-media study –  
film promotion
Investigate two ways in which a film is promoted.

Primary concepts: Institution and Representation
Secondary concepts: Media language and Audience

Task 1  AO2

Deconstruct a film trailer and film poster for a particular film or genre.

You need to consider:

•	 the relevant codes and conventions for trailers and posters

•	 how the film or genre has been represented

•	 use of colour, lighting, etc.

•	 camera  angles and distance – how these influence representation

•	 sound where relevant and what it represents

•	 editing where relevant or selection and cropping of an image and how this 
influences representation
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•	 how mise-en-scène contributes to the representation

•	 the industry behind the production.

You could use the film poster below or find one of your own. You could also 
use the link in the CD (see CD-ROM Extra!) to find possible film trailers. Your 
teacher can help you with choosing suitable trailers and posters.

 Task 2 AO3
Design a DVD case for the release of the film on DVD and a 2-minute interview 
with one of the stars for a feature on a celebrity news slot. Make suggestions 
for the kinds of image you want to accompany the interview.

CD-ROM  
Extra!

Film trailers
Open the CD in the 

back of this book and 
click on the icon below 

to open a link to  
possible film  

trailers.
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Assignment 3: Practical Production –  
website
Create a four-page website for a celebrity of your choice.

Primary concepts: Media language, Institution, Audience and 
Representation

Task 1a AO3
Pre-production: research and analyse existing celebrity websites. Focus on 
the homepage and links to other pages.

Task 1b AO3
Produce either a new site for an existing celebrity or a site for a new fictional 
celebrity. Clearly identify relevant representational aspects and the intended 
target audience. Produce mock-up versions of the four relevant web pages, 
bearing in mind the usual codes and conventions of web design and celebrity 
promotion.

Task 2a AO4
Create the final versions of the four web pages using appropriate technology.

Task 2b AO4

Evaluate your production:

•	 How does the website match your original planning?

•	 How does the website conform to, or subvert, the usual codes and 
conventions of celebrity websites?

•	 What is the institutional context and how does this fit in with the career of 
the celebrity?

•	 How does the website meet the expectations of the target audience?

•	 What representations have been highlighted to effectively promote the 
celebrity?

•	 What other considerations were taken into account, if any?
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Assignment 3: Practical Production –  
television trailer
Create a 120-second trailer for a new television programme.

Primary concepts: Media language, Institution, Audience and 
Representation

Task 1a AO3

Pre-production: research and analyse existing television trailers. Focus on 
the relevant generic conventions of the television programme as well as the 
institutional context.

Task 1b AO3

Produce a storyboard for the 120-second trailer, bearing in mind the generic 
conventions of the television programme and the codes and conventions of 
storyboarding.

Task 2a AO4

Film and edit the 120-second television trailer.

Task 2b AO4

Evaluate your production:

•	 How far does your production match the codes and conventions of the 
genre?

•	 How far does your production match the codes and conventions of 
trailers?

•	 Where and when would the trailer be broadcast to have the maximum 
effect on the target audience?

•	 How would the trailer appeal to and attract the target audience?

•	 What representational considerations were made to create the most 
effect trailer?

•	 What other considerations need to be taken into account?
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Assignment 1: Tips for success
•	 Terminology: use appropriate terminology.
•	 Denotation and connotation:	apply	these	to	all	your	analytical	work.	It	is	not	enough	to	just	

describe what you see. You need to explain why something is constructed the way it is.
•	 Genre:	establish	the	genre	of	the	texts	you	are	analysing	and	constructing,	and	establish	if	any	
narrative	is	suggested.
•	Media language and audience are what this assignment is about. Clearly establish who the 
audience	is	meant	to	be.	Marks	will	be	awarded	if	any	relevant	secondary	audience	is	established.
•	 Presentation:	make	your	assignment	look	appealing,	effective	and	easy	for	your audience to 
read.	You	can	use	annotation,	charts,	diagrams,	bullet	points	or	essay	format.	
•	 Research: keep a note of the publications used for your research and always show what you 
have	learned	from	the	research.

These	tips	from	the	Examiner	will	help	you	improve	your	three	Controlled	Assessment	
assignments. 

Assignment 2: Tips for success
Ask	yourself	the	following	questions	as	you	work	on	Assignment	2:
•	 Are	the	relevant	codes and conventions of the different media platforms explained clearly?
•	 How	effective	is	the	particular	media platform?
•	 How	do	audience expectations differ with the different media platforms?
•	 How	effective	are	the	different	representations?
•	 Are	the	representations more suited to a different media platform?
•	 How	are	the	different	platforms	financed,	scheduled,	produced	and	distributed?
•	 How	effective	is	the	presentation of the cross-media platforms?
•	 How	clear	are	the	connections	between	the	cross-media platforms?

Assignment 3: Tips for success
•	Moving image:	know	how	to	handle	the	technology.	Framing	shots	and	editing	are	important,	
as	are	film	language	considerations	(such	as	camera	angle,	distance,	sound,	lighting	and	colour,	
creative	editing	and	mise-en-scène).
•	 Sound:	know	how	to	use	microphones	and	mixing	equipment	effectively.	Sound	must	be	clear	
and	appropriate	with	no	unplanned	silences!	The	language,	tone	and	register	of	the	programme	
need to be appropriate for the target audience and the product.
•	 Print: know how to use appropriate technology. There needs to be appropriate placing of text 
and	image.	Also	important	are	language,	tone	and	register	of	the	text	for	audience	and	product.	
Selection and editing of the material need careful consideration. 
•	Web-based/new media technologies: ensure an appropriate mix of text and image and sound. 
Language,	tone	and	register	are	all	important.	Links	and	interactivity	must	be	appropriate.
•	 Codes and conventions will need to be focused on.
•	 Use	original images where	possible.	Only	use	found	images	if	you	can	use	them	creatively.
•	 Cross-media platform study: there needs to be a balance between the media forms and 
equal	consideration	of	the	relevant	codes	and	conventions.
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